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Predstavenispolecnosti

Alza.cz a.s. je predni Cesky prodejce pocitacl a elektroni-
ky, jehoz zakladni mySlenkou je poskytovat Siroké port-
folio produktl a zejména maximalni mozné mnozstvi
vyrobk( skladem. ZboZi je tak dostupné k okamzitému
odbéru nebo expedici k zakaznikovi.

Na trhu spolec¢nost plsobi jiz od roku 1994 a jejimi
zékazniky jsou primarné koncovi spotfebitelé, neméné
vyznamnou je pak korporatni klientela. Klicovym pro-
dejnim kanalem je kombinace stejnojmenného elektro-
nického obchodu www.alza.cz a sit& pobo&ek po celé Ces-
ké a Slovenskeé republice.

Pro ceské i slovenské zakazniky je znacka Alza.cz syno-
nymem specialisty na vyhodné a rychlé nakupy poci-
tacu a elektroniky.

Alza.cz je dlouhodobym lidrem trhu a soucasné inovato-
rem v oblasti elektronického obchodovani v CR. Tuto pozi-
ci si zajistila vysokou technickou Grovni internetového ob-
chodu, velkymi skladovymi zadsobami a v neposledni fadé
individualnim pfistupem k zakaznikovi a ochotou vyhovét
jeho pranim. To vSe Cini ze spoleénosti Alza.cz silného a
spolehlivého partnera jak pro koncového zakaznika, tak
i pro velké spolecnosti.

Nase hodnoty
PROFESIONALITA
RYCHLOST
INOVACE
RESPEKT
SPOLUPRACE
EKOLOGIE

Company presentation

Alza.cz a.s. is a leading Czech seller of computers and
electronics. The basic idea is to provide a wide portfolio of
products and mainly to hold the maximum possible
amount of products in stock. The goods are thus available
forinstant collection or dispatch to the customer.

The company has been operating in the market since
1994 and its customers are primarily the end consumers,
but an equally important part are corporate clients. The
key selling channel is a combination of the same name
e-shop www.alza.cz and a network of branches all over
the Czech and Slovak Republic.

For Czech and Slovak customers, the Alza.cz brand is a
synonym for advantageous and fast purchases of
computers and electronics.

Alza.cz is the long-term leader in the market and also an
innovator in the area of e-shops in the Czech Republic.
This position was gained due to the high technical
standards of the e-shop, high stock levels and last but not
least an individual approach to the customers and
readiness to meet their wishes. All this makes company
Alza.cz a strong and reliable partner for both end
consumers and large companies.

Ourvalues
PROFESSIONALISM
SPEED
INNOVATION
RESPECT
COOPERATION
ECOLOGY






Fakta a Cisla
Nejvétsi prodejce vypocetnitechniky a elektroniky v CR
Nejvétsiinternetovy obchod v CR
5,6 mld. K¢ (222,8 mil. EUR) obrat v roce 2010
1,8 mil. vyfizenych objednavek v roce 2010
Primérny 33% mezirocni rist
30 poboéekvCRaSR
Pfes 12 000m’ skladovych prostor
Nabidka 1 364 svétovych znacek
Vice nez 36 000 druhii zbozi

Historie spoleCnosti

Spoleénost vznikla v roce 1994 pod znackou Alzasoft
s cilem nabidnout stale atraktivnéjSi zboZi z oblasti IT za
pfijatelnou cenu, ato zejména studentlim vysokych Skol.

Do SirSiho povédomi prazskych zakaznik( vstoupil
tehdejsi Alzasoft o Ctyfi roky pozdéji otevienim své prvni
kamenné prodejny v Praze. Svou obchodni politikou zacal
ziskavat zakazniky také mezi firmamia Zivnostniky.

Vroce 2000 byla spusténa prvni skutec¢na online verze
internetového obchodu, kterd bé&hem dalsich dvou let
prosla kompletnim pfepracovanim a elektronicky obchod
Alzasoft.cz se stal jednim z prikopnik(i celého interneto-
vého obchodovaniv CR.

V roce 2004 se spolecnost Alzasoft transformovala na
akciovou spolecnost a od roku 2006 zacala v souladu
s nové nastavenou marketingovou strategii pouzivat
i kratSi nazev Alza.cz spolu s maskotem mimozemstanem
Alzou.

V néasledujicich letech vedl riist spolecnosti k budovani
sité pobocek a diky tomu ma nyni Alza.cz své pobocky ve
viech krajskych méstech CR.

V soucasné dobé je spolecnost Alza.cz v pozici nej-
vétsiho obchodu s vypocetni technikou a elektronikou
v Ceskeé republice a je vnimana jako lidr a inovator trhu.

Factsandfigures

The biggest seller of information technology and
electronicsinthe CR

The biggest e-shop inthe CR

Turnover of CZK 5.6 billion (EUR 222.8 million) in 2010
1.8 million of orders handled in 2010

Average 33 % year-to-date growth

30branchesinthe CRand SR

More than 12,000 sq m of storage area

Offer of 1364 global brands

More than 36 000 types of goods

Company history

The company was established in 1994 under the
brand name of Alzasoft with an aim to offer more and
more attractive IT goods for reasonable prices, mainly to
university students.

Prague customers became more aware of Alzasoft
four years later when the first conventional shop was
opened in Prague. Thanks to its business policy, it started
to obtain new customers also among companies and sole
traders.

In 2000 the first real online version of the e-shop was
launched and in two following years it was completely
remade. Alzasoft.cz became one of the pioneers of the
electronic businessinthe CR.

In 2004 Alzasoft company transformed into a joint-
stock company and starting from 2006, in harmony with
its newly determined marketing strategy, it started to use
also the shorter name of Alza.cz together with its mascot
-theAlzaAlien.

In the following years, the company growth contributed
to the building of more branches and thanks to that
Alza.cz nowadays has its branches in all the regional cities
ofthe CR.

Alza.cz company is currently in the position of the
biggest shop with computer technology and electronics in
the Czech Republic and it is perceived as the market
leaderand innovator.






Kdojsme

Nejvétsi obchod s elektronikou a nejvétsi internetovy
prodejce vypodéetnitechniky a elektroniky v CR.

Pilifem Gspéchu Alza.cz je maximalni §ite sortimentu,
kterou zakaznikovi nabizi k okamzitému odbéru.

S ¢im pracujeme

Spigkovy internetovy obchod s inteligentnimi néstroji
pro snadny nakup.

Moderni logistické zazemi s vice nez 12 000m’ skla-
dovych ploch.

Sofistikovany systém hotovostnich plateb pomoci pa-
tentovaného platebniho systému Alza PayBox.

Tym vice nez 300 odbornik(i ve svém oboru.

Sit pobo&ek po celé CR a showroomem v Praze o rozlo-
ze pfes 1200m’ s produkty nejvétsich svétovych vyrobctl.

Vlastni programatorsky tym zajistujici vyvoj informac-
niho systému na miru, internetového obchodu a vSech
souvisejicich IT projekt(.

Uzka kooperace s dodavateli a vyrobci v oblasti obcho-
du, marketingu a navrhu produktovych feseni zakaznikovi
namiru.

Conabizime

Pfes 36.000 druhl produktd, mezi kterymi naleznete
pocitaée, notebooky, LCD monitory, televize, uceleny
sortiment domacich kin, PDA, mobilni telefony, GPS navi-
gace, MP3 prehravace, digitalni fotoaparaty, pocitacové
komponenty a mnoho dalSich kategorii zboZi z oblasti
sportu, produktl pro volny ¢as, kosmetiky nebo hracek.

Siroké spektrum sluZeb poéinaje nékolika druhy
financovani, pres technickou podporu, dodavku zboZi
domuU vcetné jeho zapojeni, predvadéni zbozi a denné
akéniceny navybrané druhy zboZi.

Who we are

The biggest shop with electronics and the biggest
e-shop selling computer technology and electronics in the
Czech Repubilic.

The basis of success of Alza.cz is the maximum range
of goods which are offered to the customer forimmediate
collection.

Whatwe do

Top-class e-shop with intelligent tools for shopping.

Modern logistic background with more than 12,000 sq
m of storage area.

Sophisticated system of cash payment by means of
the patented payment system of Alza PayBox.

Ateam of more than 300 specialists in their respective
fields.

A network of branches all over the Czech Republic and
ashowroom in Prague with an area of more than 1,200 sq
m with products from the biggest world manufacturers.

Own team of programmers ensuring development of
custom-made information system, e-shop and all
connected IT projects.

Close cooperation with suppliers and manufacturers
in the area of business, marketing and design of product
solutions tailored to the customer’s needs.

What we offer

More than 36,000 types of products, which include
computers, laptops, LCD monitors, televisions, the whole
range of home cinema products, PDA, mobile phones,
satellite navigations, MP3 players, digital cameras,
computer components and many other categories of
goods from the area of sport, products for free time
activities, cosmetics and toys.

A wide range of services starting with several types of
financing, through technical support, home deliveries of
goods, including their installation, presentation of goods
and daily special prices of selected types of goods.
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W Obratspolecnosti ® Companyturnover
0d vzniku spolecnosti byl vZdy mezironi narlst obratu Since the company was established, the year-to-date
nejméné 30%. V roce 2008 doséahla spolecnost Alza.cz increase of turnover has always been a minimum of 30 %.
obratu 3,2 miliardy K¢ a o rok pozdéji prekonala hranici In 2008 Alza.cz company achieved a turnover of CZK
4 miliard o celych 170 mil. korun. V roce 2010 obrat 3.2 billion and one year later it exceeded the amount of
5,6 miliard K¢ znamenal meziro¢ni riist o dalSich 35%. 4 billion by CZK 170 million. The turnover of CZK
5.6 billionin 2010 meant a year-to-date increase by 35 %.

Rocni obrat v mil. Ké Annual turnover in million CZK
6000 —
5500 —
5000 —
4500 — 4170
4000 —
3500 — 3205
3000 —
2500 — 2260
2000 — 1597
1500 — 1218

1000 — 899

0

5608

2002 2003 2004 2005 2006 2007 2008 2009 2010
USD: 2002 - 9,8; 2003 - 15,1; 2004 - 39,3; 2005 - 49,8; 2006 - 75,9; 2007 - 125,2; 2008 - 164,5; 2009 - 233,7; 2010 - 294,7 (stated in millions)
EUR: 2002 - 9,6; 2003 - 12,3; 2004 - 29,3; 2005 - 42,0; 2006 - 57,5; 2007 - 92,2; 2008 - 122,7; 2009 - 159,9; 2010 - 222,8 (stated in milions)

Pocet vyfizenych objednavek v tisicich Number of orders in thousands
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Trznisegmenty

Spoleénost Alza.cz diky svému Sirokému sortimentu,
srozumitelnosti a velké nabidce sluzeb dokaze oslovit
vSechny skupiny zakaznikl ze segmentu koncovych
spotrebiteld, svym individualnim pristupem oslovuje od
malych spoleénosti, az po nadnarodni korporace, a dosta-
tecna flexibilita z ni ¢ini vhodného partnera i pro statni
spravu. Dlouhodobym cilem je poskytovat maximaini
nabidku produktd a nadstandardni sluzby pro vSechny
cilové segmenty v Ceské a Slovenské republice.

Pomeér registrovanych zakaznikui

Statni sprava

State administration

Firmy

Companies

Market segments

Thanks to its wide range of goods, comprehensibility and
an extensive offer of services, the company is able to
address all the groups of customers from the segment of
end consumers. With its individual approach it is
attractive for all companies, from small ones up to
multinational corporations. And sufficient flexibility is
suitable partner also for state administration. The long-
term objective is to provide a maximum offer of products
and betterthan-standard services for all the target
segmentsin the Czech and Slovak Republic.

Proportion of registered customers

Koncovy zakaznik

End consumer

45%
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PobocCky

Alza.cz buduje a stale rozsifuje sit vlastnich pobocek
Ceské i Slovenské republiky. Zakaznici je mohou vyuZit
k vyzvednuti objednaného zbozi, jako informacni centrum
nebo k vyuZiti poprodejnich sluzeb.

Liberec

Karlovy Vary
o

o
(]
Pfibram

o
Ceské
Budéjovice

Bratislava

Usti nad Labem Hradec
Kralové

Plzen 5x Praha Pardubice

Jihlava

Branches

Alza.cz builds and constantly extends a network of its own
branches with the aim to become more accessible for
customers from all the areas of the Czech and Slovak
Republic. Customers can use them for collection of
ordered goods, as information centres or for the use of
after-sale services.

Olomouc o
°® Ostrava

SK
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Predvadéci prostory

V centrale Alza.cz v praZzskych HoleSovicich je pro
zakazniky pfipraven showroom s rozlohou 1200m”. Tyto
jedine¢né vystavni prostory slouZi k prezentaci novinek
a pfedstaveni nejzajimavéjsich vyrobkl od nejvyznamnéj-
Sich vyrobcl ze svéta pocitacll a elektroniky, které si zde
mohou zékaznici prohlédnout a vyzkouset.

K dispozici jsou odborné vySkoleni zaméstnanci
i pracovnici vystavujicich znacek, ktefi ochotné a odborné
odpovi na vSechny dotazy a poradi, jak postupovat pfri
nakupu.

Showroom

In the headquarters of Alza.cz in the Prague district of
HoleSovice, there is a showroom with an area of 1200 sq
m is prepared for customers. This unique showroom is
used for presentation of new introductions and most
interesting products from the most important manufactu-
res from the field of computers and electronics which can
be seen andtried here by customers.

There are specially trained employees as well as
representatives of the exhibited brands who are willing to
answer professionally all the questions and to give advice
about how to proceed with completing their purchases.







W Marketing

Marketing spoleénosti je vypracovan velmi peclivé a
pocita s Gzkou spolupracis dodavateli a vyrobci, ktefi maji
zajem o propagaci své znacky a produktl. Kampané se
trh. Soucasti marketingovych aktivit je spoluprace
s profesionalni marketingovou a kreativni agenturou,
vyzkumy trhu a dalsi nastroje.

InStore aktivity

eventy, specialniakce vshowroomu

prezentace produktl partnerd na showroomu
partnerské i prifezové mailingové akce/kampané
bannerové kampané a mikrostranky partnert
soutéze pro zakazniky na internetovych strankach

reklamnipredméty pro zakazniky

Co- Marketing aktivity

bannerové kampané na internetovych strankach
televizni kampané pro posilenibrandu Alza.cz
propagace vdennimiodborném tisku (inzerce i PR)
radiové kampané

billboardy, bigboardy, CLV plochy a megaplachty
reklama v méstské hromadné dopravé

sponzoring akei

W Marketing

Marketing is prepared very carefully and it builds on close
cooperation with suppliers and manufacturers interested
in their brand and products promotion. Campaigns are
“tailor-made” for the particular product directly for the
Czech market. Marketing activities include cooperation
with a professional marketing and creative agency,
market research and othertools.

In Store activities

Events, special offers in showroom
Presentation of partner products in showroom
Partnerand general mailing events/campaign
Banner campaigns and micro-sites of partners
Website competitions

Merchandising

Co-Marketing activities

= Bannercampaigns on websites

m  Television campaigns for Alza.cz brand consolidation

= Promotion in daily newspapers or specialist media
(advertisingand PR)

= Radio campaigns

= Billboards, bigboards, CLV areas and mega-sheets

= Publictransportadvertising

= Eventssponsoring
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® Mimozemstan Alza

Maskot mimozemstan Alza priSel na svét v roce 2007 a
diky svému vzhledu a origindlnimu vystupovani v pro-
pagaci si velmi rychle ziskal silné povédomi mezi zakaz-
niky.

0Od doby, kdy se poprvé ukazal nateleviznich obrazovkach
a predstavil se svou neotfelou povahou a vyraznym
hlasem, jeho popularita a samozfejmé i popularita Alza.cz
zacala jeSté vice stoupat. Nyni maskot tvofi nedilnou ¢ast
komunikace znacky Alza.cz a v mnoha smérech se stava
kultovni postavou provazejici nejen IT svét, ale i svét mimo
néj. Svym vzhledem totiz uchvatil mnoho zakaznik( a
fadu déti, které jej mohou mit hned v nékolika podobach
u sebe doma. Vznikl tak velmi efektivni komunikacéni
nastroja oblibeny mimozemstan pro vSechny.

I The Alza Alien

The mascot - the Alza Alien - was created in 2007 and
thanks to his appearance and original performance in
promotion it has become known among customers very
quickly.

Since the moment when he was presented on television
for the first time with his typical character and distinctive
voice, his popularity and naturally also the popularity of
Alza.cz have been growing even more. Nowadays the
mascot is an integral part of the Alza.cz brand communi-
cation and in many aspects it has become a cult character
accompanying not only the IT world but also the external
world. By its appearance it is attractive for many custo-
mers and children who can have him at home in several
forms. Itthus brought a very efficient communication tool
and also a popular alien character for everybody.
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Ekologie

Spoleénost Alza.cz, stejné jako kazdy z nas, vyprodukuje
pomérné velké mnozstvi odpadu - chceme Vas ujistit, ze
i tento negativni dopad jeji Cinnosti se snazi brat jako fakt,
ktery je nutné odpovédné resit.
minimalizuje vyprodukovany odpad
velmi dikladné tfidi a recykluje odpad
vyuziva specialni sbérné boxy na cartridge a tonery
podporuje ekologickou likvidaci elektroodpadu
podporuje prodej elektroniky, ktera nezatézuje
Zivotni prostredi
veskery papir je recyklovan a pouZit jako vypln balikd
na veskery svlj rozvoj pohlizi z pohledu dopadu
na Zivotni prostredi

Zelené nakupovani

Jiz nadkupem na www.alza.cz zakaznik Setfi Zivotni
prostfedi. Nakup po internetu je ekologicky mnohem
Setrnéjsi, nez nakupovani v kamenném obchodé, a to
v pfipadé, kdy internetovy obchod spolupracuje s pre-
pravci a zajistuje kvalitni logistiku. Znamena to tedy, Ze
jedno auto prepravce obslouzi 100 zakaznikl, ktefi
nemusi svymi vlastnimi vozidly vyrazet za nakupy. Nejvét-
Siusporou je fadové az o desitky procent mensi produkce
Skodlivého oxidu uhli¢itého, ktery zakaznici vyprodukuji
pfi dopravé do kamenného obchodu vozem.

Alza.cz spolupracuje s prepravci PPL, Messenger a Ceska
posSta, ktefi maji optimalizované trasy pfi rozvozu zbozi.
Spotfeba pohonnych hmot potfebnych k dopraveni zboZzi
k zékaznikim je proto celkové az o tfetinu mensi, nez
u klasického modelu nakupovani, kdy si dopravu zajistuje
kazdy zakaznik sam. Zaroven zboZi ze skladu Alza.cz od-
chéazi systematicky a ve vétSim mnoZstvi tak, aby byly
naklady a spotfeba energii pro rozvoz co nejnizsi. Alza.cz
navic postupné otevird dalsi poboCky a tim se stava
dostupnéjsi. ZboZi s zakaznik mlze nechat bezplatné
zaslat na nejblizsi pobocku a tam si jej vyzvednout se
zanedbatelnym dopadem na Zivotni prostredi.

Ecology

Alza.cz, like all of us, produces quite a lot of waste. We
want to assure you that it trys to see this negative impact
of its activity as a fact which must be solved responsibly.

It minimises the waste produced
It sorts and recycles waste consistently

It uses special collection boxes for cartridges and toners

It supports environmentally friendly disposal of
electrical waste

It supports the sale of ecology-electronics

All the paper is recycled and used as filling in parcels
All its development is seen through its environmental
impacts

Greenshopping

Just by shopping on www.alza.cz, customers protect the
environment. Buying online is much more environ-
mentally friendly than buying in conventional shops if the
e-shop cooperates with haulage companies and provides
quality logistics. One haulier's vehicle serves 100
customers who do not have to go shopping in their own
cars. The biggest saving is due to lower carbon dioxide
production (by up to dozens of percent) produced by
customerstravelling to conventional shops by car.

Alza.cz cooperates with PPL, Messenger and Ceské posta
who have optimised routes of goods transport. The
consumption of fuel necessary for transport of goods to
the customer is thus up to one third lower than in the
conventional shopping pattern when the transport is
ensured by every customer himself. Goods are also
dispatched from the Alza.cz warehouse systematically
and in bigger quantities to have the lowest possible costs
and energy consumption. Moreover, Alza.cz gradually
opens new branches and thus becomes more accessible.
The customer’s goods can be sent to the nearest branch
free of charge and collect them there with the minimum
impacts on the environment.






Pomahame potrebnym

Alza.cz neni lhostejna k osudim druhych, a proto
pravidelné prispiva do rlznych nadacnich fond. Pomaha
tam, kde je nejvice potfeba - opusténym, tyranym nebo
nemocnym détem, vazné nemocnym nebo tém, které
postihla pfirodni katastrofa.

Obéanské sdruzeni Zivot détem
Poslédnim ob&anského sdruzeni Zivot détem je pomoc
nemocnym détem v ramci celé Ceské republiky. Kazdy
z nas se muZe v Zivoté ocitnout v tézké situaci, kdy potre-
buje pomoc a podporu okoli.

Svaz neslysicich a nedoslychavychv CR
Svaz neslysicich a nedoslychavych v CR je nejvétsi obéan-
ské sdruzeni neziskového charakteru, které pracuje mezi
sluchové postizenymiv CR.

Spoluprace se sdruZzenim Cesta domu
Cesta domd je obcanské sdruZeni, jehoz cilem je prispét
ke zlepseni péce o umirajicilidi a jejich rodiny v CR.

Sdruzeni Neratov
Sdruzeni Neratov je dobrovolné spoleCenstvi lidi, ktefi se
chtéji podilet na obnoveni poutniho mista v Neratové pfi-
spénim k vystavbé, vybaveni a provozovani socialnich a
zdravotnickych zafizeni.

Obcanské sdruzeni podbrdsko
Obc¢anské sdruzeni na ochranu zvifat podbrdsko se stara
0 ztracena, opusténa a v minulosti tyrana zvirata.

Obcanské sdruzeni REMEDIUM
Obcéanské sdruzeni REMEDIUM Praha vytvafi od roku
1998 prostor pro vzdélavani, podporu a pomoc v psycho-
socialnioblasti.

We helpthose in need

Alza.cz is not indifferent to lives of other people and it
regularly contributes to endowment funds. It helps where
it is needed most - the abandoned, tortured or ill
children, seriously ill people or those affected by natural
disasters.

Life for Children foundation
The mission is to helpill children in the CR. Each of us can
get to a difficult situation when he needs help and
supportfrom other people.

Association of deaf and hearing-impaired
peopleinthe CR
The biggest association of a non-profit nature which
works for hearing-impaired people in the CR.

The Homecoming association
Association which tries to improve care for dying people
and theirfamiliesinthe CR.

Neratov association
Voluntary association of people who want to renovate the
pilgrimage place of Neratov by contributing to constructi-
on, furnishing and operation of welfare and health
facilities.

Podbrdsko association
This animal protection association looks after lost,
abandoned and tortured animals.

REMEDIUM association
This Prague association has been creating space for
education, support and help in the psychological and
socialareasince 1998.






Certifikaty a ocenéni

HP Partner roku 2010
Alza.cz je drzitelem Ctyf ocenéni HP Partner roku 2010.
Poradi v této anketé uréuje rocni obrat v prodeji produktl
a sluzeb HP. Alza.cz dosahla prvniho mista v nejprestiz-

cem produktll HP za rok 2010.

Shop roku 2010
Alza.cz ziskala prvni misto v anketé Shop roku 2010
v kategorii Cena kvality - obchodni domy. Tato anketa si
mezi obecnou vefejnosti a predevSim predstavit dlle-
Zitost kvality poskytovanych sluzeb.

Osvédcéeni SAOP
Spoleénost Alza.cz je drzitelem osvédcéeni Spotrebi-
telského auditu obchodnich podminek - SAOP. Obchodni
podminky obchodu Alza.cz prosly auditem a nejsou v roz-
poru s pravnimi predpisy CR a spliiuji veSke-ré standardy.

Obchodnik roku 2008
Alza.cz je drzitelem prestizniho ocenéni GE Money Multi-
servis Obchodnik roku 2008 v kategorii internetovych
obchodu. Vysledky ocenéni Obchodnik roku jsou urceny
na zékladé expertniho prizkumu spotfebitelskych prefe-
renci.

Certifikaty obchodnich partner(

Microsoft Gold Partner 2010

HP Prefered Gold Partner

Lenovo Premium Business Partner
Certifikovany partner VAIO

Acer Sales Expert

Asus Certifiet dealer

Intel Channel Partner

Certificates and awards

HP Partner of the year 2010
Alza.cz is a holder of four awards of HP Partner of the year
2010. It is based on the annual turnover in sale of HP
products and services. Alza.cz came first in the most
prestigious category and became the most successful
seller of HP products in general for the year 2010.

Shop of the year 2010
Alza.cz came firstin Shop of the year 2010 in the category
Prize for Quality - department stores. This survey wants to
announce the most popular e-shops and present the
importance of the quality of the services provided.

SAOP certificate
Alza.cz company is a holder of the certificate of Consumer
audit of business terms - SAOP. The business terms of
Alza.cz have been audited and are not in contradictions
with the legal regulations of the CR and they meet all the
standards.

Businessman of the year 2008
Alza.cz is a holder of a prestigious prize of GE Money
Multiservis - Businessman of the year 2008 in the
category of e-shops. Businessman of the year is awarded
onthe basis of expert survey of consumer preferences.

Business partners certificates

Microsoft Gold Partner 2010

HP Preferred Gold Partner

Lenovo Premium Business Partner
VAIO Certified partner

Acer Sales Expert

Asus Certified dealer

Intel Channel Partner






Prehled znacek

Béhem puUsobenispolecnosti Alza.cz na trhu se ji podafilo
vytvofit pevné obchodni svazky napfiklad s témito znac-

kami:

acer.

CREATIVE®

LEGO)

Nikon

Panasonic

ideas for life

SONY

AMD QU
DAL

”’ hTC

lenovo.

PHILIPS

sense and simplicity

@

Sony Ericsson

amnoho dalSich nawww.alza.cz

Inspiring Ini

Brands overview

During its presence in the market, Alza.cz company has
managed to create strong business relations for example

withthese brands:

y IO ©

ing Innovation « Persistent Perfection

ECG

@ LG

Life's Good

<ANVIDIA

PlayStation 3

TOMTOM

and many others on www.alza.cz

Leap ahead”

PREMIUM
GRAPHICS

EPSON

EXCEED YOUR VISION

iRobol
V4
€e:
N\
Logitech

NOKIA

(onnecting People

L

Western
Digital’

Canon

HITACHI

Inspire the Next

X Kingston

NOLOGY

Microsoft

OLYMPUS

®

Seagate @

XBOX 360






Informace a kontakty

Nazev:
Adresa:
IC:

DIC:
Zapsana:

Bankovni spojeni:
Raiffeisenbank:
CSOB:

KB:

Ceska spofitelna:

Vedeni spole¢nosti:
Reditel marketingu:

Reditel nakupu:
Provozni Feditel:

Reditel prodeje:
Reditel logistiky:
Reditel pobockové sité:
Reditel oddéleni péce

o zakazniky:
Reditel IT oddélent:

Telefon:
Fax:

Alza.cza.s.

Jatecni33,17000 Praha7

27082440
Cz27082440

V obchodnim rejstriku
Méstského soudu

v Praze, oddil B, vl. 8573

1265098001/5500
188505042/0300
35-3355550267/0100
2171532/0800

Jan Samko
(samko@alza.cz)
Jifi Med
(med@alza.cz)
Petr Prazak
(prazak@alza.cz)
Lukas Pospisil
(pospisil@alza.cz)
Rudolf Z{irek
(zurek@alza.cz)
Jan Moudfik
(moudrik@alza.cz)
Martin Lakomy
(lakomy@alza.cz)
Tomas Havryluk
(havryluk@alza.cz)

+420 225 340 111
+420 225 340 190

Information and contacts

Name:

Address:

Comp. id. No (16):
Tax id. No (Di€):
Incorporated in:

Banking details:
Raiffeisenbank:
CSOB:

KB:

Ceska spofitelna:

Company management:
Marketing Director:

Purchasing Director:
Operation Director:
Sales Director:
Logistics Director:
Country Director:
Director of Customer

Care Department:
IT Director:

Phone:
Fax:

Alza.cza.s.

Jate¢ni33,17000 Prague 7

27082440
Cz27082440
Commercial Register kept

by Municipal Court in Prague,

section B, record 8573

1265098001/5500
188505042/0300
35-3355550267,/0100
2171532/0800

Jan Samko
(samko@alza.cz)
Jifi Med
(med@alza.cz)
Petr Prazak
(prazak@alza.cz)
Lukas Pospisil
(pospisil@alza.cz)
Rudolf Zirek
(zurek@alza.cz)
Jan Moudfik
(moudrik@alza.cz)
Martin Lakomy
(lakomy@alza.cz)
Tomas Havryluk
(havryluk@alza.cz)

+420 225 340 111
+420 225 340 190






